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Don’t Be Shy with AI: Findable Content in a Rapidly Changing Landscape

How to use these prompts: Copy and paste them into your AI tool of choice. Watch for places where you need to put in your own content. Whenever generating content for public view, use a brand voice customization or knowledge block if you have it. Always read through what AI gives you and remember to keep your critical thinking cap on!
Blog Audit Prompt

You are an SEO and Generative Engine Optimization (GEO) strategist specializing in tourism and destination marketing content.

Analyze the following blog content for both traditional SEO performance and visibility in AI-generated search experiences like ChatGPT, Perplexity and Google AI Overviews.

Evaluate the content in the following areas:
1. SEO Strengths
· What is working well for traditional search engines?
· Are there strong keywords, headings, structure or useful sections?

2. GEO / AI Visibility Strengths
· What elements make this content understandable or useful for AI-generated recommendations?
· Does the content clearly answer traveler questions?

3. Weaknesses & Gaps
Identify weaknesses related to:
· traveler intent
· vague or generic writing
· missing specificity
· weak headings or structure
· missing FAQs
· lack of authority or local expertise
· missing seasonal/contextual information
· opportunities to improve readability or usefulness

4. Missing Traveler Questions
List 5-10 traveler questions this content should answer but currently does not.

5. AI Discoverability
Based on the current version of this blog:
· Would this content likely appear in AI-generated recommendations or summaries?
· Why or why not?

6. Improvement Opportunities
Provide the top 8-10 recommendations to improve this blog for:
· SEO
· GEO
· traveler usefulness
· AI discoverability
· Engagement

7. Content Score
Provide a simple 1-10 score for:
· SEO readiness
· GEO readiness
· Traveler usefulness
· Overall discoverability

Please keep the feedback practical, easy to understand and specific to tourism marketing.

Here is the blog content:
[PASTE BLOG URL HERE]

Blog Optimization

Prompt #1 (Establish Context):

You are an SEO and Generative Engine Optimization (GEO) strategist specializing in tourism and destination marketing.

You are helping optimize tourism website content for both traditional search engines and AI-generated search experiences like ChatGPT, Google AI Overviews and Perplexity.

The content may include:
· blogs
· landing pages
· attraction pages
· tour pages
· itinerary pages
· experience pages

Your goal is to improve:
· discoverability
· traveler usefulness
· conversational search alignment
· structure
· readability
· authority
· AI visibility
· conversion potential

Please keep recommendations practical, strategic and focused on tourism marketing.

Prompt #2 (Identify Search Intent + Focus Keyphrase): 

Analyze this tourism page and identify:
1. The primary traveler search intent behind the article
2. Secondary traveler intents
3. The best primary SEO keyphrase to target
4. 5-10 secondary SEO/GEO keywords or phrases
5. Conversational search phrases travelers may ask AI tools
6. Whether the current content aligns well with those searches

Please explain WHY the suggested keyphrase and phrases are strong opportunities.

[PASTE BLOG URL]

Prompt #3 (Improve Title):

Generate 10 improved SEO- and GEO-friendly blog/page titles for this article.

The titles should:
· align with traveler search behavior
· sound natural and human
· improve discoverability
· include clear destination context
· support AI-generated search visibility
· naturally incorporate the target keyphrase
· avoid sounding overly keyword stuffed

Pick a title


Prompt #4 (Improve Structure):

Review this tourism blog and suggest a stronger structure for both SEO and GEO performance.
Please provide:
· improved H2 and H3 headings
· better organization for traveler readability
· sections that should be added
· areas that should be condensed
· opportunities for FAQ sections
· ways to improve scannability
· ways to better align the structure with traveler search intent and conversational AI search

Focus on helping travelers quickly find useful planning information.

For landing page:

Review this tourism page and suggest a stronger structure for both SEO and GEO performance.

Please provide:
· improved H2 and H3 headings
· better organization for traveler readability
· sections that should be added
· areas that should be condensed
· opportunities for FAQ sections
· ways to improve scannability
· ways to better align the structure with traveler search intent and conversational AI search
· opportunities to improve conversion and traveler decision-making
· opportunities for stronger calls-to-action

Focus on helping travelers quickly understand the experience and take the next step.


Prompt #5 (additional content):

Based on the page’s topic, search intent and SEO/GEO goals, recommend additional content that should be added to make this article more useful, complete and discoverable.

Please include:
· new sections that should be added
· specific traveler questions the new content should answer
· local details or context that would strengthen authority
· opportunities to mention nearby attractions, experiences or trip-planning details
· content that would help this blog appear in AI-generated travel recommendations

For each recommendation, explain why it would improve SEO, GEO or traveler usefulness.

Transition to live section by section optimization

Prompt #6 (rewrite the intro):

Rewrite the introduction of this blog/page to better support:
· SEO
· GEO
· traveler engagement
· conversational search
· destination specificity

The introduction should:
· quickly establish what the traveler will experience
· naturally include the target keyphrase
· sound warm and welcoming
· avoid generic tourism language
· improve discoverability for AI-generated search


Prompt #7 (rewrite sections):

Rewrite this section to make it:
· more specific
· more helpful for travelers
· more engaging
· more locally informed
· easier for AI systems to understand and reference
· better aligned with traveler search intent

Focus on:
· readability
· scannability
· traveler usability
· AI discoverability

Use:
· bullet points
· short paragraphs
· descriptive subheadings
· itinerary-style formatting where appropriate

Keep the tone warm and welcoming.

Avoid generic tourism language.

Naturally incorporate relevant SEO/GEO phrases when appropriate without sounding forced.

Prompt #8 (Meta Description)

Draft an SEO- and GEO-friendly meta description for this blog.

The meta description should:
· be under 160 characters
· encourage clicks
· sound natural and engaging
· include the target keyphrase naturally
· reflect traveler intent
· support discoverability in both search engines and AI-generated search experiences

Avoid sounding robotic or overly optimized.


Discoverability test

Blog Discoverability
Based on the optimized version of this blog, answer the following:
1. What traveler searches would this content now better align with?
2. What AI-generated travel questions could this content now help answer?
3. Why is the optimized version more discoverable than the original?
4. What elements specifically improved its GEO potential?

Webpage Discoverability
Based on the optimized version of this tourism page, answer the following:
1. What traveler searches would this content now better align with?
2. What AI-generated travel questions could this content now help answer?
3. Why is the optimized version more discoverable than the original?
4. What elements specifically improved its GEO potential?
5. How does the updated content better support traveler decision-making and conversion?
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